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The Public Engagement Unit

• 3 Public Engagement coordinators – one for each 

school

• Evaluation officer

• UCL East engagement coordinator

• Events/festivals coordinator

• Head of Engagement – currently vacant



Public and Cultural Engagement (PACE)



Public and Cultural Engagement (PACE)

• “Opening minds, Sparking connections, Building 

collaborations”

• Composed of: Museums and Collections, The 

Bloomsbury Theatre and the Public Engagement 

Unit

• Resources, venues, training, support, connections

• If you have one of us, you have us all



What is Public Engagement?



Definitions

‘’Public engagement describes the myriad of ways in 
which the activity and benefits of higher education and 
research can be shared with the public. Engagement is by 
definition a two-way process, involving interaction and 
listening, with the goal of generating mutual benefit.’’

- National Coordinating Centre for Public Engagement





Inform Listen 

Collaborate 

Public Engagement Triangle, Science and Society consultation 2009



Examples of PE:

• Telling public groups about our work.

• Supporting communities with our expertise.

• Nurturing a society in which the next generation want to take 
part in research, teaching and learning.

• Encouraging people outside the university to contribute their 
research and knowledge to our programmes.

• Taking part in dialogue about the direction of our research and 
teaching.

• Creating knowledge in collaboration with communities and 
interest groups outside the university.



Types of engagement

‘Must-do’

Some public engagement activities may be essential for the 
conduct of your work, such as to secure ethical compliance or 
recruit study participants. 

This could include:

• community advisory forums to promote understanding and 
discussion around the priorities and agenda of the research

• lay or patient members of project advisory boards

• patient information leaflets and newsletters

• communicating with study participants about the research 
findings



‘Smart-to-do’

Some public engagement activities are useful to your research 
project: they add value to or enhance it by providing direct 
benefits to the research or to you as researchers. These can be 
included in the public engagement budget.

This could include:

• participating in festivals and events, working with museums, 
galleries or cultural venues, and collaborating with artists to 
stimulate interest, excitement and debate about biomedical 
science or gain new perspectives on your research

• dialogue with the public and wider stakeholders to ensure 
research informs changes in policy and practice

• training to strengthen the capacity of researchers to 
communicate to and engage with the public.



‘Wise-to-do’

Some ‘big picture’ public engagement activities help to foster a 
society in which universities can flourish. This could include:

• workshops with schools and the professional

development of teachers to inspire the next generation of 
researchers

• collaborating with producers of factual, comedy and drama 
programmes and films or games, to ensure research is part of the 
broad cultural conversation.



Why do we do it and why should you get 

involved?



Personal reasons:
• New skills and expertise – transferable skills
• Enjoyment

Moral reasons:
• Contribute positively to a more equal and open society
• Work that is more likely to be transparent and relevant to society
• Accountability to public for funding

Professional reasons:
• Source of new motivation and inspiration
• Profile raising both within and outside academia
• Public engagement experience is increasingly used as promotion criteria

Business case:
• Pathways to Impact 

Benefits of PE for UCL staff and students:



• Contribute to co-creation of knowledge
• Influence direction of higher education
• Help identify future areas of education and research
• Develop new knowledge and understanding
• Develop new skills and expertise
• Gain satisfaction, enjoyment and stimulation
• Share their stories, values and expertise 
• Expand and inform their identity

As with UCL groups, most of the benefits for public groups and 
communities are linked directly to education, research or learning.

Benefits of PE for community/audiences:



Public Engagement Resources at UCL and 

how to get involved



Public Engagement Resources at UCL

• Previous projects

• Evaluation toolkits

• Networks

• Events: Creating Connections, Festivals, Bright 

Club



Public Engagement Training and Support at 

UCL

• Doctoral training with Science and Technology 

Studies

• Bespoke training for specific departments and 

projects – usually an associated cost

• Support for any PE enquiry or project – best way 

to get involved

• Annual Provost’s Public Engagement Awards



Public Engagement Funding at UCL

• Beacon Bursaries

• Programming opportunities through PACE

• Student funding through Step Out

• Train and Engage

• Help with external funding applications



Thank you!

UCL Public Engagement Unit

ucl.ac.uk/public-engagement

publicengagement@ucl.ac.uk


